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Scorecard | Journal of modeling was used to anal
Hotel Practices | Hospitality, results. In this context, the study found that the application of the balanced
50 |manageme| Ade! Samir Assistant 2022 and Theiy | Tourism and @ scorecard practices significantly
nt Elmetwaly Lecturer Leisure. affected employees’ performance. It was found that the most influential factor
Impacts on | |sgN: 2223- affecting employees’ performance
Employees' 814X was the learning and growth perspective. As such, it is recommended that hotels
Performance hould pay more attention to the
in Hotels application of the balanced scorecard as a crucial tool for enhancing employees'
performance. The implementation
of the balanced scorecard begin with improving the skills and knowledge of the -1019. DOL:
employees, thus managers in https:/idoi.org/
each department in hotels should facilitate the application of balanced scorecard 10.46222/ajhtl
and make use of balanced Adel Samir Elmetwaly, 19770720.27
scorecard not only as a follow up tool for employees but also as a measurement |2 Neveen Mohamed Mansour, 2
tool 3 Mohamed Tawfik Essawy
Mobarak, N.
M., Nassar,
Omar
Barakat, M.
(2022).
The work described in this paper investigates the impact of cause-related marketing Cause-
on brand image and loyalty from the perspective of international fast-food chains. related
Fourteen semi-structured interviews were conducted with the managers to assess marketing
the current use of cause-related marketing practices (CrM) in fast-food chain d its
Hotel hamed -Cause- restaurants. From the results of the interviews and review of literature, a model was impact on
st | manageme M"Naa’;‘:arA Professor 2022 |related developed including four variables, these are as follows: CrM, customer loyalty, brand image
nt marketing brand image, and price increase. A self-administered structured questionnaire was and loyalty:
and its designed to collect data on managers perspective of CrM, impact on brand image, Evidence
impact on customer loyalty, and price increase. Seven hundred and four questionnaires were from
brand image distributed. Results from the study indicate that there is a correlation between CrM international
and loyaly: and brand and that there is a positive and significant and relationship between Cri fast-food
Journal  and customer loyalty, CrM was found to have more effect on attitudinal loyalty than chains.
E"'de"ce Journal on behavioral loyalty. In addition, results revealed that brand image and customer Journalof | https:/iwww.ta
fro of i loyalty are correlated. Regression analysis signified that customer loyalty is affected Faadsemce ndfonline.com
m(emanonal Foodservice  ce by brand image as the relationship between them is significant and positive. The usiness /doilabs/10.10 | DOI:10.1080/1
fast-food Business Business  study also found that brand image acted as a partial mediator between CrM and Nesma Mostafa Mobarak, Mohamed Reseavch 1- |80/15378020. |5378020.2022
chains Researcl customer lovalty. A. Nassar & Mona Omar Barakat 26. 2022.2104074
Purpose - To explore the effect of 3D printed food characteristics on the
Value-Attitude-Behavioral model in Egyptian restaurants.
- Using a quantitative design, a self-
administrated questionnaire was conducted with customers who eat at
restaurants.
Findings — Four characteristics of 3D printed food: health, fun, creativity and
natural content were explored. The primary result identified was 3D printed
characteristics have a positive and significant effect on hedonic value.
Moreover, hedonic and utiltarian perceived values have an impact on
Tomorrow Taste. customer attitudes toward 3D-printed food. Respondents mdlcaied attitude
C“g::m:“;y haros toward 3D-printed food led to the intention to buy Dol
Hotel Mohamed A. Customers Iternational Originality/value — This research highlights the need for 3D lood printing 10.21608/P1)
52 | Manageme Professor 2022 joumalof
o Nassar emion08 | roiaman (echnology in restaurants in Egypt. Moreover, this study adapted the Value- TH.2022.2643
e ospia ttitude-Behavioral model in the context of 3D-printed food. 48
Restaurants Research limitations/implications — In the present study, 4 characteristics of
3D-printed foods are being considered. In future, additional factors could be
considered to deal with advancements in the food and beverage industry.
Practical implications ~ The study has recommended that marketers and
decision-makers show the advantages of 3D-printed food in ads. §
Social implications — This study will help the community by offering them a httpsu/lpith.j
new type of technology that positively affects the environment. Besides, it wil ournals.ekb,
help people with allergies and elderly people to have food that is suitable for eglarticle_26
them. 4346_632e3
+ Mohamed Nassar 1 6258320399
+ AmrFouad 2 964b7a2b53
c3a112.pdf Local
Hassan, H.,
Nassar, M., &
Kamal, M.
Self-senvice technology (SST) is continuously improving to make a wide range of (2022)
services easier, quicker, and more suitable. The current study aims mainly to Custom
explore customers' acceptance and intention to use SST in five-star hotels in Egypt Acceptance
based on ts ease of use and usefulness. Therefore, the current research Self-
highlighted four issues of SST, namely; technology acceptance (perceived Senice
usefulness and ease of use), technology readiness (innovativeness, optimism, Technology
Pharos discomfort, and insecurity), technology characteristics (responsiveness and in Five-Star
Hotel International smartness), and customers' intention to use SST. Five main hypotheses were Hotels in
53 |Manageme| HamadaGamal | Lecturer 2022 Journal of veloped consequently. Egypt.
nt Tourism and A survey form was completed by 940 hotel customers; they were selected randomly Pharos
Hospitality from five-star hotels in five veglons The findings revealed that customer acceplance
Customer of SST in hotels was correlated with adin Journal of
Acceptance technology characterstics. In addition, there was a signficant corrlation between Tourism and
of Seif- customers’ acceptance of SST and their intention to use t. The research presents a Hospitality,
Service comprehensive insight into SST practices in five-star hotels in Egypt. Furthermore, 1(1), 64-76
many implementations are provided that help hotel managers and decision-makers doi
Technology understand what motivates customers to accept SST. 10.21608/pijth jou|
in Five-Star .2022.264970 |mals.ekb.eg/a |10.21608/PL
Hotels in Hamada Hassan 1 Mohamed ticle_264970. | TH.2022.2649
Eavot Nassar 2 Mohamed Kamal 2 htm! 70 Local
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TElsawy, T.M.
(2023)
“Det 1
Abstract: This study sought to investigate the determinants of post-adoption e- ofeminants
Determinants business usage (EBU) by Egyptian travel agencies. The study adopted an usmess
imeggatve mude\ blending two theoretcal perspecives; the diffusion o innovation
of e-business usage by
usage by theory an ramework. Besides, the study el
International used the demsmn tree (DT) method for data analysis and structured questionnaires
travel agencies in
Journal of to collect data from 320 agencies. The results revealed that only 37.4% of travel
s4 | Tourism | TamerM. Elsawy | Lecturer 2023 agencies in Q3 developing
evelopng | Toursm agencies are using e-business. Relative advantage was the most influential variable ot n
oo Policy on EBU. Organisation size was the least influential variable. When interacting ecision e
together, the most influential sets of variables on EBU were relative advantage, !
decision tree approact,
appronch technological competence, and costs. The study provided important theoretical, gy
managerial, and policy implications 'UL researchers, managers, and decision- Tocrism [ .
makers. Policy, Vol.  [derscience.co [10.1504/13TP.
13,No.1,  |miofferphp?id|20231005441
- bp.1-17. =120173 |5
M. Elsawy,
Tamer, and
Nehal
Eltayeb.
“Examining
the Adoption
Bariers of
Big Data
Examining The focus of this study is on the application challenges of big data (BD) in tourism Aoplieations
the Adoption for one of the developing countries and how to utilise technology to improve the 'rm e
Barriers of decision-making process. Specifically, the authors aimed to investigate the adoption
Perspective
Big Data barriers of BD applications by the tourism authorities in Egypt, evaluate the extent to
Journal of the of Tourism
Applications |72 01 ¥ which the Egyptian DMO members are familiar with BD techniques and Aulhormes n
m the. Y applications, and analyse how the usage of BD applications impacts the quality of
Tourism and g
ss | Tourism | TamerM. Elsawy | Lecturer 2023 Perspective - their decisions. A qualitative method was used for data analysis, with semi-
Hotels, Souml of the
of Tourism structured interviews to collect data. The findings showed that the adoption of BD is
Mansol Faculty of
Authorities in hindered by five key factors: data accessibility, organisational, financial, human, and
University Tourism and
Egypt”, vol. technological factors. That's why BD applications are not yet effectively exploited by Lotele
13,n0.13,1 the Egyptian tourism authorities. The study provided important managerial and .
Mansoura
June 2023, policy implications for decision-makers in addition to suggesting new horizons for Universit.
pp.81-124 further research. ol 15 o
13,1 June
2023, pp.
81-124,
https:/idoi.org/ hitps:/idx.doi.o
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Elsawy. Tamer, and Nehal Eltaveb | 83 Local
Background: The re-emerging human monkeypox virus (MPXV) poses a global
threat. The rising number of confirmed MPXV cases worldwide is a significant
reason for concern. This study aims to investigate (1) hotel employees’ knowledge
in Egypt of MPXV source, signs/symptoms, transmission, prevention, and treatment,
(2) the primary sources of their information about MPXV, (3) whether or not they
received information about MPXV from their hotels, and (4) the differences of
employees’ knowledge in terms of gender, age, marital status, level of education,
type of contract, professional category, hotel department, type of hotel, seniority in
the hotel, and the
number of hotel rooms: Elkhwesky,
Methods: Using a quantitative approach, we collected data from 453 employees in 2., Derhab,
Hotel Egyptian hotels via a webbased N,
employees’ questionnaire. The survey incluced questions regarding the MPXV source, Elkhwesky, F.
knowledge of signs/symptoms, transmission, F.Y.,
Hotel monkeypoxs prevention, and treatment, as well as its primary information sources. The Abuelhassan,
o | Manocame| Hamada Gamal | Lecturer 2023 source, Q1 Questionnaire aso included E.&
i symptoms, questions regarding participants’ demographics and hotel characteristics. Hassan, H.
transmission, Results: The findings indicated that more than half of hotel employees have (2023). Hotel
prevention inadequate knowledge of MPXV. employees’
and treatment ‘Additionally, the majority of employees selected social media as their primary knowledge of
in Egypt source of MPXV-related information. monkeypoxs
Surprisingly, most participants reported that their hotels neglected to provide them source,
with the MPXV's sympt
information. Age, marital status, education, professional category, and tenure in the transmission,
hotel all have a significant prevention,
impact on their MPXV knowledge level and treatment
Conclusion: The current paper presents significant implications for both theory and in £
practice. This study provides Zakaria Elkhwesky ab,”, Neama  Travel hitps:liwww.sc
government agencies and hotels with guidelines for preventing the outbreak of Derhab c,, Fady Fayez Youssif  Medicine and _iencedirect.co
MPXV. According to our Elkhwesky d, Abuelhassan  Infectious  misciencelarti
knowledge, this is the first study conducted with hotel employees in the MPXV Elshazly Abuelhassan e, Hamada ~ Disease, 53,  cle/pi/S14778
Travel Medicine Eayotian context Hassan 102574, httos://doi.ora
re
Ubrofile/Ahme
Magdy, A
(A |g-Magoy:
(2023)
From hurtto |377093807 F
The organisational outcomes (job crating and work engagement) of food and harmony: |mn b
beverage employees are examined in this study in relation to workplace bullying. rom-hut Lo
B Investigating [harmony Inve
; Additionally, it is assumed that emotional intelligence plays a mediation role in the
‘From hurt to the impact  [stigating the
amony between employee outcomes and workplace bullying f T
The study primarily aims to accomplish these goals: (1) determining the prevalence o mpactof wo
Investigating g workpl vk lace_bull
e o o of workplace bullying in the food and beverage industry; (2) calculating the impact of orkplace |FBESE A
Hotel oomae | mematorsi workplace bullying on job crafting and work engagement among food and beverage bullying on - (A4-01-food.-
57 |Manageme| Ahmed Magdy | Lecturer 2023 i jounalof employees; and (3) examining the mediating role of emotional intelligence between Ahmed Magdy foodand [0 VR At Local
emplovees’ o
nt (c"'u dg& Tourism and workplace bullying and the aforementioned outcomes. Results of a study conducted beverage
Hospialty among 312 staff members in five-star hotels in Egypt that are part of a chain employees'
beverage ployees’ (g50675ih66e
) revealed that bullying in the workplace had a negative impact on organisational
employees outcomes. |450110¢8id69/
> outcomes and that emotional intelligence was a key factor in mediating this
outcomes’ Pharos |Erom-hur
relationship. Hotel management should provide emotional support and use caution Intermational
when hiring new personnel to ensure that staff members have high levels of Internation:
emotional intelligence. Journal of
Tourism and
Hospitality,
2(2),16-28. [(>c
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Purpose
This study aims to apply the appreciative inquiry approach (Al) to develop a tourism
strategy for poverty alleviation in marginalised communities. The focus is to provide
practical insights for leveraging tourism to drive positive socio-economic change for
the impoverished, using Rosetta, a port city in Egypt with cultural and historical
significance, as a case study.

Design/methodology/approach

This qualitative applied study uses the four-D phases of Al and thematic analysis to

strategise tourism development in Rosetta. Through interviews, focus groups and
field visits, the study identifies tourism potential, stakeholder aspirations and

Ha’:':cs‘::"lge actionable strategies for sustainable development. The approach prioritises a
appr ottom-up, community-centric and stakeholder-involved process, aiming for
inquiry in
inclusive and equitable growth,
tourism
International Elsawy,
lanning: Journal of Findings Tamer M.
6 | Tourism | TamerM. Elsawy | Lecturer 2024 S"‘:':":msi; Tourism QL | The study revealed Rosetta’s underutilised tourism potential, emphasising heritage “Hamessing
ngy Cities tourism. Although tourism offers some economic benefits, its impact on alleviating Appreciative
poverty in Rosetta remains limited. A holistic strategy for tourism development in Inquiry in
allevation in
e Rosetta is proposed for economic growth and poverty reduction, focusing on Tourism
g sustainable management, local empowerment, enhanced marketing, improved Planmng
communities
infrastructure and diversified tourism offerings. Towards
Swategy or
Originalityvalue verty
While Als not new in qualitative studies, the novelty of this study lies in its lovnion n
application to tourism planning for poverty alleviation in a marginalised community Marginalised
e Rossta, inroducing o compichensiv s steiogywith an aitel Communities. |https:/iwww.e
framework applicable to - ional |merald.com/in
emphasised by providing actionable strategies for pol\cym&lkevs Vehabie indights Journal o |sight/content/
for practitioners and enriching the discourse and methodology on pro-poor tourism Tourism 40i/10.1108/3 | https:/doi.orgy
for academics, representing a step towards filling the gap between theoretical Cities, 25 |TC-10-2023- |10.1108MTC-
concepts and practical stratedies. individual Mar. 2024,
Rural tourism is a promising avenue for sustainable development, providing Tamer
economic opportunities, and preserving culture in underdeveloped regions. This Elsawy, et
study focuses on Naga Oun village in Egypt, delving into its potential and challenges al
as a rural tourism destination Unweliin
Qualitative methods, including interviews and observations, reveal key themes of Nao O '9
Unveiling what this unique spot needs to flourish and overcome its pressing challenges, aga Oun
Naga Oun including capacity building, marketing, and development strategies. Despite Village:
Village: possessing abundant natural and cultural resources, the village encounters Transformin
Transforming | Pharos obstacles such as limited visibility, technological gaps, and skill deficiencies. The g Egypt's
Egypt International research suggests a comprehensive approach, encompassing capacity building, Hidden
@ | Touism | Tamer M. Elsawy Hidden Gem | Journal of ~ | cultural preservation, technology integration, community empowerment, sustainable Gemintoa
intoa | Tourism and practices, infrastructure development, monitoring, and public-private partnerships to Thriving
Thiving | Hospitality foster sustainable rural tourism Rural
Rural Stakeholders stress the importance of targeted initiatives to improve residents’ skills Tourism
Tourism and propose a marketing campaign to establish Naga Oun as an authentic rural Destination.”
Destination destination. The development plan advocates diverse tourism offerings, such as. estination.
immersive farm experiences and festivals. Pharos
The study presents a roadmap for rural tourism development in Egypt, outlining key International
recommendations and practical insights. Successful implementation can underpin Journal of | https://piith
sustainable generate economic safeguard cultural Tourism and |ournals.ekb. |https://doi.or
heritage, and enrich the overall tourism experience in rural Egypt Tamer M. Elsawy, Mohamed Hospitality, |ed/article 34 [@/10.21608/
Nassar, Amr Fouad, Ghada vol. 3, no. 1, |0390.htmi2la | pith.2024.26
Lecturer 2024 Mohamed Bassionv 1 Feb. 2024. |nazen 5835.1011 | National
This study aims to fill a critical gap in the field of circular tourism by
investigating the perceptions and attitudes towards circularity among
domestic tourists in Egypt. The purpose s to povide insights into the
and alack of
research inthis conter
Structured surveys were conducted among a randomly selected sample of
397 diverse domestic tourists. A quantitative approach, employing SmartPLS
4 for data analysis, was used to examine the relationships between
ic factors, and attitudes toward
tourism circularity.
Domestic Findings reveal that around 56% of Egyptian domestic tourists exhibit high
Tourists Pharos environmental awareness, with 26.9% lacking it. In terms of attitudes
Perception | International towards circularity, 44.6% express positivity, while 45.8% show negativity, Tamer
& | Touism | Tamer M. Elsawy and Attitude | Journal of - indicating a potential mi between and Elsawy.
Towards | Tourism and attitudes towards circular practices. Positive relationships were identified “Domestic
Circularity in | Hospitality between environmental consciousness and overall atttudes toward tourism Tourists’
Egypt circularity. Additionally, |he study uncovers the mediating role of Perception
ic influences and highlights the and Atiitude
moderating effect of gender on the relationship between environmental towards
consciousness and overall attitudes. Circularity in
This study contributes original insights by focusing on domestic tourists in a Egypt.”
developing country, enriching the understanding of circular tourism. The Pharos
study adds value to the Iueraiure by providing empirical evidence and insights International
for fostering sustainability in the Egyptian tourism sector. The study Journal of hitos://dx.doi
implications extend to aetonable strategies for stakeholders, emphasising Tourism and | https://piith.j |0ra/10.2160
the of targeted aligned with local , thus Hospitality, [ournals ekb. |8/pith.2024
fostering sustainability in the Egyptian tourism landscape. vol. 3, no. 1, |eg/article_34 |263493.100
Lecturer 2024 Individual 1 Feb. 2024. [0387.html__|8 National
This study investigates the transition barriers to the Circular Economy (CE)
for travel agencies in Egypt. Drawing on a comprehensive literature review,
the study develops a conceptual framework encompassing external and
internal barriers to CE implementation. The research employs a quantitative
approach with structured distributed among Jevel
employees in Egyptian Travel Agencies. The study utilized Partial Least Tamer
The Squares Structural Equation Modelling (PLS-SEM) with SmartPLS 4 for Elsawy.
transition The analysis. (2024). The
barriers | nternational The study reveals that a significant majority (91.69%) of Egyptian travel transition
agencies do not currentl implement CE practices, with a prevalent barriers
toward the | Journal for "
all and The analysis confirms toward the
& | Tourism | Tamer M. Elsawy circular | Tourism, - 0
that external and internal barriers significantly impact CE implementation. circular
economy for | Archeology !
o o Notably, organization size moderates the relationship between external economy for
N - barriers and CE transition, while it shows no significant moderation for travel
agenciesin | Hospitality 4 .
o internal barriers. agencies in
oyp! This study pioneers a tested model for measuring CE barriers in the tourism Egypt.
industry of developing countries, offering original insights crucial for International
academia, practitioners, and policymakers. With a unique focus on Egypt, an Journal for
underexplored region, it contributes to micro-level CE literature and sets the Tourism,
stage for similar studies. The introduction of the moderating effect of j |https://dx.doi.
organizational size underscores the nuanced impact of organizational and ournals.ekb. |0rg/10.2160
characteristics on overcoming challenges during the CE transition. Hospitality, |eg/article_33 |8/jtah.2024.
Lecturer 2024 Individual 4(1). 60-88. [9354.htm| | 258367.1114| National
This study aims to investigate the impact of innovation and customer optimism on Hassan, H.
G., Nassar,
the ease of using self-service technologies. A total of 940 respondents from 46 8 Abdon
hotels answered a survey questionnaire. A stratified random sampling technique MK (2026),
was used to select participating hotels from five tourist regions in Egypt. Descriptive g
The influence
The influence statistics are computed to show the level of agreement towards technological S otmam
of optimism innovation and optimism. Regressions are then estimated to test the effects of )
innovation and optimism on perceived technological accessibility. With respect to Innowativenes
innovativenes aros technological innovation, survey participants generally enjoyed learning about new o
" on International technology products. Similarly, the respondents were highly optimistic about the use .
otel tomers' | Journal of of technology. Regression results indicate that technological innovation and customers
& |Manageme| HamadaGamal | Lecturer 2024 customer Local (7) 9y Red p perceptions
- perceptons | Tourim and customer optimism towards technology are positively correlated with the perceived o
Hospitality 3 accessibility of self-service technologies. The effective application of self-service
technological
lechnelng\ca\ (1), 70-80 technologies in hotels is not well understood in the current literature, despite the ol
readiness in for This tothe p
ive-star
five-star fleds of hotelftourism and consumer technology research. The continuing o
hotels chllenges and frce global competion hat have cmerged ntodays busiess Praes hupsioithiou hipsdithion
et e b tions ot tochmalonital redinest i .ot hotels in International mals.ekb.eg/a mals.ekb.eg/a
sul JEEC o Icushuhe s ;:Je ceptior sdu rechnologi caf ea ! ess " ive- 's ah :“95 Journal of  ticle_341610 rticle_341610
P, e can beperceved s an ssue ofgreatimporiance o hote T d et et
anageme! Hamada Gamal Hassan, Mohamed | Hospitality, ~35d346(898d3 35d346(898d3
Nassar, Mohamed Kamal Abdien | 3(1). 70-80.  fded40c73.pdf fded40c73.pdf National
Universally, Over 60% of people use social media platforms daily, which reflects the
ole of social media “reach” that organizations could have when launching a social
media campaign. Including a hashtag in social media campaigns is an approach to
Hashtag
oer increasing reach, as using hashtags helps increase social media audience and
interaction. Hence, this paper aims to investigate the power of hashtags to boost
through SNS
‘Adverting hospitality and tourism services, especially after the dominance of social network
nenioune. | The Scientific services (SNS) in digital marketing during the last decade. In addition, the paper
9 [3oumal of the aims to explore the role of hashtags in achieving customer loyalty for tourism and
Brand Loyalty
Hotel Faculty of based on their with the hashtag. Using the
Based o Dr Hesham Dar - Dr Sara Ahmed
6 |Manageme| AhmedMagdy | Lecturer 2024 Tourism and | Local 7) | questionnare form s a cata callecton tool, the research sampe Incudes potential
Customer Abdelfattah
Erasoament | Hotels. customers who use SNS to decide whether to use specific tourism and hostility
929 Alexandria services within the Egyptian market. All hypotheses were tested via PLS structural
within the
ot University equation modeling. The research findings help tourism and hospitality organizations
o boost marketing campaigns via SNS and achieve more reach for their marketing
Fospialty campaigns. In addition, the research focuses on exposing the awareness of
M:'ke[ hashtag value to make marketing more reachable by customers. The research

focuses on one of the most successful marketing approaches, which is widely used
and achieves high reach percentages that reflect more customer engagement and
loyalty.




Understandin
g the Impact
of Work The paper aims to deepen the understanding of various psychological and
Environment sociological theories that contend that peaple prefer to work in a healthy
Hotel on Employee | Tourism and environment that provide favorable working conditions, such as affective events
Manageme | Ahmed Magdy |  Lecturer 2024 | Wel-being | Hospitality | Q3 theory, well-being theory, leadership theory, and organizational support theory. Dr. Islam Elbayoumi Salem
nt and Management Therefore, if the hospitality sector does not provide appropriate working conditions
Cynicism and does not support psychological wellbeing, it might be difficultto find motivated
Insights from and devoted employees.
the Hotel
Industry.
Fsm‘f‘ﬂ":ﬁ" Based on contingency theory, resource-based view theory, and confusion theory,
oo this research paper expresses new insights into various strategic and managerial
theories that call for adaptation to environmental changes, especially during
environmental
oy | intemational uncertain times. Further, it expands our understanding of organizational agility as a
moderating role in the relationship between environmental uncertainty and
y Hotel Anmed Magdh Lecturer 2024 '"a“e'um ' HJD“';'E“ °'& , |organizational outcomes within the hospitality context The data were obtained from | [\ Eimakk
a":fe"'e 'med Magdy organizational Df:;:,l‘z Q top-level managers in five-star chained Egyptian hotels. The findings indicated that | D Mohamed Hassan Elmakkawy
ompetiive environmental uncertainty has a considerable detrimental effect on organizational
aehantage creativity and competitive advantage. Additionally, the negative relationship between
el outcomes and uncertainty is sig
by organizational agility. The study's results have several theoretical and practical
organizational
implications for the hotel industry.
agility
This study inroduces he crealive food tourism experience (CFTE) idea (o the fine-
dining restaurant market, thereby broadening the understanding of food tourism. It
Antecedents examines the CFTE triggers and possible outcomes and also investigates the role
and of brand equity. It also incorporates stalf cohesion as a personal environmental
Consequence component and ties the balance theory to the brand experience theory by examining
Softhe | Journal of brand equity as a distinct outcome of CFTE. The results of a study conducted on
Hotel Creative | Tourism and 574 food tourists in authentic Egyptian fine dining establishments show that sensory
Manageme | Ahmed Magdy | Lecturer 2024 Q None
i Food Hospitalty and personal environment elements have a large and favourable impact on
Tourism Research consumers' CFTE, with restaurant atmosphere having the greatest influence. The
Experience: results suggest that CFTE influences brand awareness, brand image, and
Brand Equity perceived quality. Remarkably, brand trust moderates the relationship between
Insights perceived quality and brand loyalty but not the one between brand awareness, brand
image, and brand loyalty. The study provided a significant contribufion o
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3D Food Printing (3DFP) has now emerged as the new paradigm shift in culinary Khalil NI,
Innovating ants and is leading to a dramatic transformation of traditional cuisine. This paper Fathy EA.
Gastronomy aims to conduct a bibliometric analysis of the literature associated with 3DFP Innovating
through research. In the Scopus database, an initial search provided 2188 documents. Gastronomy
Information Applying the PRISMA criteria reduced these documents by narrowing the research through
Technology: to 545 articles. The bibliometric analysis confirmed the growth of re-search interest Ibrahim A. Elshaer, Alaa M. S. Information
Amr Mohamed A in the topic over the past ten years, demonstrating a substantial rise in publications | Azazz, Mohamed A. Zayed, Faleh A. |Technology:
el Lecturer 2024 Bibliometric | Information Q2 | between 2021 and 2023. We also investigated major journals and authors who play |  Ameen, Sameh Fayyad, Amr ~ |A
Analysis of the most significant role in the field. The study also provides insight into how 3DFP Mohamed Fouad, Noha Ibrahim Bibliometric
is applied to deliver delicious, healthy, and visually appealing meals and mitigate Khalil, and Eslam Ahmed Fathy | Analysis of
Printing for food waste. It also high-lights and strengthens the argument for design possibilities 3D Food
Present and to manufacture such shapes and in-clude other raw materials. This bibliometric Printing for
Fu-ture analysis not only visualizes 3DFP's research trend but also provides future research Present and
Research directions, focusing on its role in the food industry and gastronomy as well as its Future
contribution to sustainable development. Research.
Information,
2024;
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Rural tourism is a promising avenue for sustainable development, providing
economic opportunites, and preserving culture in underdeveloped regions. This
study focuses on Naga Oun vilage in Egypt, delving into ts potential and challenges
as a rural tourism destination.
Qualitative methods, including interviews and observations, reveal key themes of
Unveiling what this unique spot needs to flourish and overcome its pressing challenges,
Naga Oun including capacity building, marketing, and development sirategies. Despite
Village: possessing abundant natural and cutural resources, the village encounters
Transforming |  Pharos obstacles such as limited visibilty, technological gaps, and skill deficiencies. The
Egypts | International research suggests a comprehensive approach, encompassing capacity building,
Tourism | Ghada Bassiony 2024 Hidden Gem | Journal of | Local 7 |cultural preservation, technology integration, community empowerment, sustainable
inoa | Tourism and practices, infrastructure development, monitoring, and public-private partnerships to
Thriving Hospitality foster sustainable rural tourism
Rural Stakeholders siress the importance of targeted initiatives {0 improve residens' skils
Tourism and propose a marketing campaign (o establish Naga Oun as an authentic rural
Destination destination. The development plan advocates diverse tourism offerings, such as
immersive farm experiences and festivals.
The study presents a roadmap for rural tourism development in Egypt, outlining key
recommendations and practical insights. Successful implementation can underpin
sustainable generate economic safeguard cultural
nssosiate prol heritage, and enrich the overall tourism experience in rural Eqypt
Electronic
Human
Resources
Management This study focused on investigating the relationship between electronic human
and Pharos resources (E-HR) practices, person-job fit, and organizational development in the
hotel o food and beverage departments of five-star hotels in Cairo, Egypt. The influence of
‘Adel Samir
managmen Elmetwaly Lecturer 2024 Journal of Local 7 e-recruitment, e-selection, e-training, and e-compensation on organizational
t Development: | Tourism and development in the food and beverage department. The aim is to identify how these
The Hospitality electronic HRM practices contribute to improved performance, job satisfaction,
Mediating employee engagement, and customer service within the department
Role of
Personal Job
Fit in Hotels.
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Joverview of
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Tourism destinations have long recognized the importance of competitiveness in destination
An overview fostering growth and development within the travel and tourism sector. This study competiivene
of lterature delves into the concept of tourism destination competitiveness, particularly in the ssiA
on context of the Travel and Tourism Competitiveness Index (TTCI) developed by the theoretical
destination | o World Economic Forum (WEF). The TTCI serves as a global benchmark, analysis of
competitivene evaluating the factors and policies that contibuie to a country's abilty o sustainably the wavel and
International
Toutsm | LamiaaHeiny | Professor 2023 ss. rormatonel | Locar7 | @nd resiliently develop ts travel and tourism (T&T) sector. ntally ntroduced in tourism
theoretical 007, the index has undergone continuous refinement to capture the evolving competiivene
Tourism and
analysisof | TPtelh B dynamics of the T&T indusiry and its impact on economic progress. This study ss index.
the travel and sheds light on the implications and challenges associated with the TTCI, Pharos
tourism emphasizing the need for further refinement to enhance its effeciiveness. Despite International
competitivene ongoing improvements, the TTCI remains a valuable tool for comparing the Journal of
ss index competitiveness of different countries, offering insights into their strengths and Tourism and
areas for improvement Hospitality,  hitps://doi.oral https:/idoi.oral
Vol. 2, issue.  10.21608/pijth 10.21608/pijth
2(2023), 45- .2023.253372. .2023.253372,
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Accessible
Tourism
Experience:
Exploring
For Despite the continuous development of the tourism indusiry, the participation of The Blog
Accessible people with disabilities (PwDs) remains a major challenge. Tourism consiraints, Sphere of
Tourism whose three categories include: intrapersonal, interpersonal, and structural, make G
Experience: | Advances in delivering accessible tourism experiences more difficult. Regardless of the growing People with
Hospitality abiliti
4 | Tourism | LamiaaHefny | Professor 2024 |Exploring The | HOSPIaIY | o3 interest in ravel blogs in recent years, blogging about ravel experiences through Disabilties.
Blog Sphere the blog sphere siill need more research in tourism literature. Travel bloggers are Advances
Research
of People now seen as a trustworthy source of information to be considered during the in
with process of raveler's decision-making. The authors of accessible travel blogs share Hos,
pitality
Disabilties their experiences, stories, and accessible travel tips and write reviews on
accessible destinations from the perspective of tourists with disabilities. The and
primary objective of this study is to examine the different constraints that are Tourism
experienced by disabilty travel bloggers sing the approach developed by Daniels Research
et al. (2005). The second objecive i to explore the negotiation sirategies proposed (AHTR),
by these travel bloggers to overcome travel consiraints and to proof disable Vol 12
ravelers that accessible travel is possible. The results of the narrative analysis of -2
17 travel blogs showed that among many constraints shared by disabled travel issue. 1 yuns iidoi.orgl hitps:/idoi.orgl
bloggers, structural constraints were the most difficult to challenge and placed as (2024), 33- 10.30519/ahtr. 10.30519/ahtr.
the maior concern. Lamiaa Hefny. 61 1283500 1283500 International




